
          
 

Who We Are 
 

The road to success has no end. We’re continually setting the standard for innovation and quality to help drive 

better outcomes for the world’s investors and the people they serve. In a world that is preoccupied with the 

short-term, we are focused on our clients' long-term success. 

 
 

  

  

  

  

  

 
 
 

 
Across the globe, institutional investors rely on us to help them manage risk, respond to challenges, and drive 

performance and profitability. We keep our clients at the heart of everything we do, and smart, engaged 

employees are essential to our continued success. 

 

Our promise to maintain an environment where every employee feels valued and able to meet their full 

potential infuses our company values. It’s also part of our commitment to inclusion, development and 

engagement, and corporate social responsibility. You’ll have tools to help balance your professional and 

personal life, paid volunteer days, and access to employee networks that help you stay connected to what 

matters to you. Join us. 
 

 

Our Culture Drives Us 
 

Our strong corporate values are at the core of 

how we conduct our business, serve our 

clients, support our communities and challenge 

business as usual. We’re proud that State 

Street Global Advisors’ Fearless Girl 

campaign, which called on companies to add 

more women to their boards, has impacted 

business practices around the world. 

Inclusion and Diversity 
 

We strive to be our clients’ essential partner. Our 

continued success depends on our ability to attract 

and develop the best talent. That’s why we’re keenly 

focused on employee development, corporate 

citizenship and inclusion.  

 

We are working toward a more inclusive and 

sustainable business. 

 

Work. Live. Grow. 

As a member of our team, you’ll have access to 

competitive benefits, a wide range of resources 

for networking and mentorship, flexible work 

options, and a wealth of development programs 

to help you reach your full potential. 


